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Ethical Marketing
Introduction
	Ethics are the rules of behavior that dictate what is morally right or wrong. Ethical marketing is the process where businesses market their products and services based on their benefits to the customer, society, and the environment (Feng et al., 2019). Businesses have become more profit-oriented and rarely employ ethical marketing in legitimizing their products. This paper looks at how schools and FACEBOOK have integrated ethical marketing, and at whether their actions are truly ethical.
Privacy, Technology, and School Shootings-A Case Study in Online Privacy
           Following the increase in shooing and suicidal incidents in schools, various schools have adopted measures to monitor student activities in schools and on social media. This is in an attempt to identify and stop any dangerous incidents before they take place. The fourteenth amendment of the US constitution alludes that no state should deprive people of life, liberty, or property (Benefiel, 2020). This subjects all Americans to the right to say or do whatever they want as long as their actions do not infringe the rights of others. By collecting student personal information and monitoring social media posts without students’ knowledge, the schools are going against the students’ right to privacy. In California. Chapter 799 of the assembly bill number 1442 requires organizations considering gathering and use student information and records from social media to first notify the pupils and their guardians about the proposed program (Steeves et al., 2018). The bill also expects all schools that adopt information gathering and monitoring systems should only gather information relating to the safety of the school and students and provide students access to such information. By using monitoring systems without informing the students or parents, the schools are going against the right of the students and parents to know everything on information collected on them. To prevent this, schools should inform the students of their intentions to monitor their movements on social media as they have the right to know.
           Many suicides, shooting or murder victims are said to show their intentions on social media-sometimes in an unclear way. By monitoring social media posts, schools will be able to collect information on harmful posts before they are implemented. This is beneficial in ensuring that bad intentions are identified and stopped before they prove harmful to the students. The move to monitor student activities on social media, therefore, proves beneficial to both the students’ safety and the schools’ reputation. Monitoring technology usually works on online devices. By using this technology to monitor public posts by students, the schools are acting a public viewer. Since the posts are meant for the public, the schools, therefore, have the authority to access the information (Kumar et al., 2019). Privacy rights only protect private information. Public posts mean that anyone around can access that information and view it without restrictions. The fact that the posts being analyzed are public therefore gives the schools the sole right to access such information, even without the permission of the students. This affects my initial analysis that schools need to inform students before monitoring their social media activities.
           The credibility of information obtained through social media will depend on whether the students know they are being monitored or not. Students who don’t know about school monitoring will post their intentions with originality, hoping it wouldn’t get to the school administration. However, students who know that they are being monitored tend to be more careful about the things they post to avoid attracting any attention that could ruin their plans. Therefore, the universities stand to benefit more from student monitoring if the students are not notified. Consider the analogy of a spy, he will never tell the people he is spying of his real identity as it would reduce the credibility of information gathered and may also prove harmful to the spy. It is crucial for school monitoring systems to remain undisclosed to students for high-quality and unbiased information to be gathered.
FACEBOOK and the French Flag
           FACEBOOK enabled a French flag overlay on peoples’ profile pictures after terrorist attacks in Paris that killed over 120 people. In considering the ethics of this action, FACEBOOK acted ethically. First, an ethical action should be beneficial to the greatest number of people. The bombing incident killed people from various countries around the world. This means that many people were affected by the attack and this is what led a large number of people to activate the French flag overlay. Secondly, FACEBOOK did not violate any individual rights by updating this feature. People activated the feature based on their preferences, believes, and own will. Thirdly, FACEBOOK did not show any favoritism or discrimination in updating the overlay feature. This is because the incident that took place in Lebanon only affected Lebanese whereas the Paris incident affected countries worldwide, including Lebanon. FACEBOOK, therefore, acted on the majority interest as they overlayed the flag of the country where the incident happened and not the individual flags of the countries affected.
           To achieve more ethical results in different circumstances, FACEBOOK should work on developing features with multiple-choice variations (Parks, 2018). For instance, if an event affects multiple countries, the feature updated should enable people to choose from a variety of flags and not the flag of the country where the incident took place only. Users who took advantage of the feature were acting ethically, this is because it was virtuous to act in solidarity with those affected by the Paris bombing incident. They acted was for the common good of all the countries affected by the Paris terrorist attack. The act of the users is also ethical because they acted on their right of privacy to do and believe whatever they choose; they did not violate the rights of others by so doing.
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